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Before the “Mouse”, a Travel Agent was your
DEALER IN DREAMS

ABSTRACT

Homo sapiens initiated tourism as they peopled the earth, migrating onward, crossing geographical frontiers toward new lands where they envisioned better hunting, larger rendezvous, more trading. These social gathering places were sources of information 

about different destinations of which one could only dream. Eons later, Marco Polo and then the troubadours brought to Europe images of the distant East.
The Industrial Revolution and steam engine initiated opportnities for the elite to travel, and written documents filled libraries with accounts of adventure on the far-off seas, strange lands and stranger people. Thomas Cook opened his office in the UK, with branch offices in most cities. And competitors followed. Soon after, photography and the stereopticon began to fill the visual void, raising individual hopes and dreams of going there in person.   
Post World War II pilots became the standard bearers for commercial international air travel. Travel agencies sprang up in every town…and to ensure competent travel advice in the USA the Institute of Certified Travel Counselors (CTC) was founded. Individuals came into the industry in various ways –through personal travel, by apprentice or internships and business boomed. Examples will illustrate the role of the agent as the “Dealer in Dreams”.  In 1979 the airline industry decided to deregulate, and many agencies began to close, aware that their commission structure would soon fail and following that, the electronic revolution brought a virtual extinction to the business.
