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Abstract:
I would like to present a study of the intermediaries participating in the definition of indigenous handcraft, based on my fieldwork research in Costa Rica. My first observations came from the indigenous village of Boruca, where touristic handcraft have become an economic resource for most of the families in the recent years. Indeed, the men's Balsa carved masks and the women's weaving have been redefined and marketed with the help of whites entrepreneurs, who have collaborated in the production of  new models, corresponding to their interpretation of the tourists demand, like the “ecological” masks, representing the eco-native: an indian face surrounded by nature, or the weaving yoga mat. 
Around the country (and also in Panama), the indigenous communities are developing new “traditional” crafts and rituals, to respond to a demand of the strong tourism market of the region. My focus is on the intermediate level, where cultural entrepreneurs develop their professional strategy by responding the tourism system demand for indigenous-ness. Their practices are based on a collaboration with craftsmen and women, to develop successful products. For example, the Boruca ecological masks have been developed two “handcraft designers” in a workshop consisting to bring the indigenous craftsmen at the zoological park. 
But the social strategy of the entrepreneurs also include a task of imaginaries construction in diverse arenas of the white society. The values attached to the craftsworks: indigenous-ness, authenticity, tradition, are produced and used not only in the touristic souvenir shops, but also in higher political and economical levels. One of these entrepreneurs ( the masks definer) has, for instance, founded a cultural association, which is willing to fulfill the demand of a regional integration institution (the CenterAmerican Integration System -SICA-) for a new centeramerican imagined community. By making up an exposition about the “cultural diversity of central America”, with masks from countries corresponding the geographical definition of the region – which is a subject of political debate –  by the SICA, the association legitimate the institution with values of archaism (historical deepness) and autochtony (expression of a link to the territory). 
The association has also presented the masks as an “identity signal” for the “identification of the region”, responding to the strategic will of the SICA to integrate the countries as a single destination “Centroamerica” on the international market (also subject to competitive definitions, like the Mundo Maya). The SICA's commission for tourism clearly indicates that the cultural diversity components are the only strong contents for international singularization. 
Many other of these sociological actors have spread with the latest globalization, and contributes to the redefinition of identities and cultures politics, they can be studied within touristic systems.
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