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Abstract:  

Imaginaries of poverty and its solution are tourism commodities consumed in the so-called ‘South’. ‘Support community development’ has become a dominant slogan promoting ‘local communities’ as tourism destinations, in which the tourist becomes a sort of social worker contributing to the betterment of the populations visited. The mention of scarcity and in turn the promotion of ‘community development’ in tourist experience is most often a communication approach using moral appeals and good reasons in the market segmentation of tourism industry. Indeed, ‘development’ strategies based on tourism are very much part of the neoliberal plan. More concretely, the projection of distinctive landscapes of problems in the ‘South’ produces mapped market opportunities. As in this context, ‘community’ indicates a particular kind of tourism imaginary that embodies the subject of needs, and therefore invested as a field of/for intervention. In such view, the problems of the ‘communities’ in the ‘South’ come to be integrated into the tourism industry as the product attraction that needs to be surpassed precisely through ‘community-based tourism’ action. 

 However, the ways in which populations and spaces are represented as deprived ‘communities’ to be ‘developed’ through tourism are informed by the engagement of multiple articulations and players. The private sector, governments, non-governmental organizations, media, the tourists, and the hosts all assist in the production and consumption of imagined poverty and its eradication through tourism, leading to a sharing of imagined problems. In my presentation, I intend to examine a particular case that gives evidence of the way many residents of one village in Mozambique have adopted and put into practice the principle that their tourism value lies on them being potentialities for ‘development’. Such residents use the imaginary of ‘(under)development’ that has constituted them in hosts to attain a position in the global tourism market: they capitalize on the ‘underdevelopmental’ value of their tourism constituency. My intention is not to propound an archetypal, but to provide credible and reliable theoretical reflections, resorting for that, but not exclusively, to one empirical case of ‘community-based tourism’. As such, my goal is to approach the production and consumption of idealized poverty in tourism primarily in terms of the role that large-scale policies of sensemaking play in informing the moral value of consumption practices by Western tourists in the ‘South’.
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