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Abstract:  

Tourism imaginaries, and the corresponding tourism social image, are changing in an incommensurable way. Nowadays, many tourists use a computer at a cybercafe or carry a cell phone in their voyages. With these digital devices (a) they can situate themselves at once in a city map to choose a route or a restaurant through a GPS system; (b) they may consult general cultural and historical information about the places they visit; (c) they are able to look for artistic and leisure sites, like a museum, and search data relating to artworks or other content to see/observe; (d) they even have the power to exchange e-mails and receive news through a social web in their destination ground, to maintain a deeper contact with their visiting and departure societies. In a word, digital technologies may develop tourist cultural citizenship in a visiting country, providing the tourist uses these tourism digital devices within a critical and democratic posture.

This paper presents a research conducted at the University of Lisbon, concerning both utilitarian and poetic uses of new media devices and internet by tourists. In this perspective, we focus on two main issues:

1. A founding theoretical question, among others: how tourists use digital devices and internet in new ways, for exploring, communicating with and understanding a destination cityscape, in articulation with their departure society and culture? As an empirical example, we’ll present the processes of tourists contemplation or interaction with urban public art, using new media, like computers and cell phones. 

2, A methodology: how to delimitate ‘GeoNeologic web methods’ for gathering, analyze and interpret data, within sociological, anthropological and historical tourism studies?

We may define GeoNeologic methods as procedures to explore and experiment reality with the aim of developing some sort of knowledge (like art, science or technology), using mainly space, time and logos (reason, language, discourse) dimensions. 

As an example, we shall present an intermedia multitouch questionnaire to apply, through an interactive device like a cell phone, to tourists who cope with public art.  

The information gathered or analyzed, visual or textual, is also shown in a site allowing remote consultation and comments to the content that was generated at the empirical field.

This multitouch questionnaire is a ‘Geo’ method, because it uses, as one of its main traits, the city physical space connected with cyberspace through a site. And this is a ‘Neo’ method, as it uses time in an innovative way, articulating the public art reception moment to the respective artist production rhythms. And finally, this is a Neologic method, as tourists may suggest neologisms, new reasoning, unseen languages and inedited communication routines and strategies for expressing their understanding of the artworks exhibited.

Within these Geneologic Methods, we apply Web 3.0 procedures, like semantic webs constituted by special metadata, that we named transchotomies. Briefly, transchotomies are constellations of concepts that differ from dichotomies, taxonomies, or even folksonomies. Transchotomies use other ways of connecting concepts, such as fuzzy logic, hybrid relations, etc.
